FOR IMMEDIATE RELEASE

25 June 2013

ALL-NEW NOTE STRIKES RIGHT CHORD WITH B-SEGMENT BUYERS

• Prices for new Sunderland-built Note start from £11,900

• Four-model range bringing new technology to the B segment

• Features include Safety Shield technologies and Around View Monitor

Buyers looking for the best small car in its sector are being asked to take Note as Nissan announces final prices and specifications for its innovative new B segment challenger.

Completely redesigned from the ground up, the new Note has been engineered for the European market, and is built at Nissan’s Sunderland factory in the UK.

Among the Note’s many highlights are its Safety Shield technologies, linking three safety systems to create a comprehensive driver assistance protection package. Monitored by a unique rear camera that integrates its own ‘wash and blow dry’ facility to keep the lens clean, it works to keep drivers fully informed of their immediate surroundings. Also making its sector debut is Nissan’s acclaimed Around View Monitor, a feature that provides drivers with a remarkable 360-degree bird’s eye view to make reversing a worry-free affair.
Three engines are available from launch: a 1.2-litre three-cylinder unit that generates 80PS, a 98PS 1.2-litre supercharged DIG-S and a 1.5-litre dCi diesel that produces 90PS. A CVT transmission is available on the 1.2-litre DIG-S engine.
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The new Note’s four-model range starts with the entry-level Visia from £11,900 that features a comprehensive equipment list including Idle stop/start, front electric windows, remote central locking and cruise control. 

Acenta models start at £13,250 and add alloy wheels (15-inch as standard, 16-inch on DIG-S), air-conditioning, Bluetooth and a sliding rear seat bench. Acenta Premium variants start at £14,150 and feature NissanConnect, climate control and automatic lights and wipers. Acenta Premium models will also be available with the option of Around View Monitor and the three Nissan Safety Shield technologies for just £400 extra. 


The range-topping Tekna model starts at £15,950 and features 16-inch alloy wheels, part-leather seats, Around View Monitor and the three Nissan Safety Shield technologies as standard, along with Intelligent Key with start/stop button, leather steering wheel and automatic air conditioning.

The Tekna model is also available with a Dynamic Styling Pack for an additional £800, comprising unique alloy wheels and deeper front and rear aprons. All DIG-S models come with a unique suspension and steering set-up along with 16-inch alloy wheels.  

Available to order now, deliveries of the new Nissan Note will start October. 

Please go to http://www.nissan-live.com/note/ for the full Note press kit, including images and video. 

New Nissan Note specification summary:

more…
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Note VISIA from £11,900
Standard equipment includes:

	• CD, 4 speakers and USB
	• Black mirrors and handles

	• 15" Steel wheels 
	• Electric door mirrors

	• Immobiliser
	• Tilt adj steering wheel

	• Drive trip and eco computer
	• Front power windows

	• Remote central locking
	• Tyre repair kit

	• Daytime running lights
	• 60/40 split rear seats

	• ESP
	• Idle stop / start 

	• Front, side, curtain airbags
	• Cruise control and limiter


Note Acenta from £13,250

Standard equipment includes (in addition to Visia)

	• Manual air conditioning
	• Bluetooth

	• Body coloured mirrors
	• Body coloured handles

	• Heated exterior mirrors
	• Rear power windows

	• Driver’s seat height adjustment 
	• 15-inch alloys

	• 16-inch alloys on DIG-S
	• Steering wheel audio controls

	• Sliding rear seat
	• Flexi board – boot storage system

	• Front and rear armrest
	• Privacy glass


Note Acenta Premium from £14,150

Standard equipment includes (in addition to Acenta)

	• New NissanConnect
	• Auto Lights & Wipers

	• Climate Control
	• Front fog lights
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Note Tekna from £15,950

Standard equipment includes (in addition to Acenta)

	• 16-inch alloys
	• Front fog lamps

	• Automatic headlamps and wipers
	• Part Leather seats

	• Leather steering wheel
	• Automatic a/c

	• i-Key with start/stop push
	• 6 speakers

	• Around View Monitor
	• Nissan Safety Shield technologies


ends…
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Notes to editors
About Nissan in the UK

· Nissan Sunderland Plant produces the Nissan Qashqai, Note and Juke and the 100% electric Nissan LEAF
· Production of lithium-ion batteries for electric vehicles began last year, 2012

· Total plant volume since 1986 stands at more than seven million units with 85 per cent of production exported to 104 markets worldwide

· Total investment made and announced since then is £3.5 billion

· 510,572 units were produced at Sunderland plant in 2012, a plant record

· Sunderland Plant currently employs 6,000 people
· Nissan's European Design Centre is located in Paddington, London and employs around 50 people

· Nissan's European Technical Centre is based in Cranfield, Bedfordshire and employs around 500 people

About Nissan in Europe 

Nissan has one of the most comprehensive European presences of any overseas manufacturer, employing more than 14,500 staff across locally-based design, research & development, manufacturing, logistics and sales & marketing operations. Last year Nissan plants in the UK, Spain and Russia produced more than 695,000 vehicles including mini-MPVs, award-winning crossovers, SUVs and commercial vehicles. Nissan now offers 24 diverse and innovative products for sale in Europe today, and is positioned to become the number one Asian brand in Europe. 

